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Alopyavwreg

O 20vdeopocg Aladruionc —Emkowvwviac Kuttpou (ZAEK) eival o emtionpog popéag Tou EKTPOCWTIEL TOV
XWwpo N dadnuonc Kat etikowwviag otnv Kotpo amod to 1982. To 2009 o ZAEK dleuplvOnke wote va
KOAUWPEL TIG £EEIOIKEVDELCG TNC EUTIOPLKNAC ETUKOVWVIAC. ZAUEPA OL ETALPEIEC HEAN TOU EKTIPOCWTIOVV TIEPITIOU
T0 85% TN dladnuioTikig damdvng otn xwpad. O 2AEK eival evepyod pélog otnv European Association of
Communications Agencies aro to 1990.

To 2019 dlopyavwenkav yla tpwtn ¢opd ta Carob Awards, Ttou artoteAoUV orpepa TN HeyaAlTepn
ekdNAwaon BpaBeiwv dladriuong Kat etikovwviag otnv Kompo.

ATto to HOwoTIWPO Tou 2022, 0 ZAEK eival emtionpog ekmpdowtog Twv Cannes Lions otnv Kutpo. To
Aebveg Deot AN Anpoupyikotntag Cannes Lions sival o peyaAlTePOG Kal CNUAVTIKOTEPOC dLEBVAC
OLAYWVLIOHOC LA ToV XWPO TN dladnuLoTIKNG eTiKowvwviac. KaBe Xxpovo cuyKeVTpwVEL XIMADEC ATopd aTo
0M0 ToV KOoWO oTig Kavveg yla Eva TtevenpePo YEPATO dNULOUPYIKOTNTA, BpaBeia, EKTIALDEUTIKEC EKONAWOELG
K.ATL

2 KOTIOC

Ta CAROB Awards £xouv w¢ OKOTIO:

e TNV avadelén tng dNULOUPYIKOTNTAC 0T SladnULOTIKH ETIKOWVWVIA, 0 OAEC TG ekPPATELG TNC,
ave&aptntwe MME 1 popdwv eTtikovwviag TTou XpnotpoTolovuvIal

e TNV avadelén KAl avayvwpLlon ToU TAAEVTOU Kdl TNG oKANPNG OOUAELAC TWVY OTEAEXWV Tou gpyadoval
01O XWpPO ™ dladnuiong otnv Kutpo, oteAéxn Ttou KaAouvtal KaBnuepva va dnuLoupyrncouy Tio
OUVATEC, TILO ATIOTEAEOUATIKECG KAL TILO ONULOUPYLKEG EVEPYELEG KAL EKOTPATEIEC ETIKOWVWVIAC

e 1N Onuioupyia evog LlotoptkoL apxeiou yia tn dladnruion otnv Kompo o pakpompobeopun Baon.

Ma 6Aoucg autolg Toug AdYoug, yla 0Aad ta EevOXTL, TN oKANP dOUAELA KAL TNV ETILHOVH Yld KAAUTEPN, TILO
onuloupyikn dtadnuion, o ZAEK dlopyavwvel ta CAROB AWARDS.

Fevikoi'Opol ZUPPETOXNG

1. Ot uTtOBAAAOVTEG TIPETIEL VA TIANPOULV TIC TIAPAKATW TIPOUTIOBETELC:

a) TuatgEvétntec AD, PR kat Integration, GUPHETOXEC UTTOBAANOVTAL ATIO VOUILKA T(POCWTIA TIOU
£dpevouv otnv KUTpo kat ta otroia sixav tny euvvn yia tn sUAANYN TNG WBEAG TWV EPYWV.
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b) Tatnv Evétnta Production, cuppeTtoxEg UTTORANOVTAL ATIO VOULKA TIPOCWTIA TTIOU £8peVouV
otnv Kompo kat ta omoia sixav tnv euduvn yia TV VAOTIOINGH TWV £pYWV.

c) TatgEvotnteg Design & Illustration kat Digital, cuppeTtoxég uTtoBANOVTAL ATIO VOHIKA I pUOLKA
TpdowTa Trou £8peliouv atnv Kotpo kal ta omoia sixav tnv eudVVN ya T cVAANYN TG BEAg
TWV £pYyWV.

Akaiwpa CUPPETOXAC £XOUV €PY TIOU TTAPOUGLACTNKAV yla Tipwtn ¢popd otnv KOTpo r/kal o€ AMeC
XWPEC KATA TO dractnpa amno 1.1.2022 ¢wg kat 31.3.2024. Ta £pya Ba TIPETEL va UTtoBAMOVTAL
aKpPLBWC OTIWG £X0UV dnpootlevdel / TPoBANOEL oToV agpa Kal 6L 0 PEYAAUTEPEC, EUTIAOUTIOHEVEC
Il L€ OTIOLOdNTIOTE AAAO TPOTIO BLADOPETIKEG EKOOXEC.

Ta épya utoBdAAovTal ota EAANVIKA.
H uttoBoAn Twv £pywv Ba oAokAnpwoei otic 14 louviou 2024.

KdaBe vouiko ) dpuoiko TtpoowTto £XEL dkaiwpa ameploplotou aplbpol cuppeToXwy avd Evotnta/
Katnyopia/ Opada.

KaBe ouppetoxr umopei va uttoBANOEL HOVO amo £va VOUIKO 1 GUOLKO (OTIOU ETUTPETIETAL) TIPOCWTIO.
2€ epimtwan Tou To id1o £pyo UTtoRANBEL Ao TieplocOTEPA ATIO £vA VOULKA 1 GUOIKA TIpOCWTIA, N
Olopydvwaon dlatnpei to dikaiwpa va kpivel tola cuppetoxn 8a amodexOei.

2€ TePITTTWGN TIOU TO £pY0 £XEL EKTIOVNOEl oTa TTAAiola cuvepyaciag Plac opadac VORIKWY f/Kat
dUCIKWY TIPOCWTIWYV Ttou edpeliouy otnv Kuttpo kat ta omoia eixav tnv euduvn ya t cUAMNYN TNG
10€ac Tou €pyou, N eTalpia ou UTIOBAMEL TO £pY0 0dEIAEL v SNAWGCEL TIOLOL CUVEPYATTNKAV YLC TO
£PY0 aUTO, TIOLO HEPOC TOU £pyoU LAoTIoiNoE 0 KABe cuvepyalOHUEVOC i/KAL TO TTOGOOTO GUUUETOXNG
(%) Tng KABe etalpiag/cuvepydtn otn dnuloupyia autol Tou Epyou. Av dev UTIAPXEL N ONAWGN AUTH, TO
£€pyo Oev UTopel va CUPHETEXEL ota BpaBeia.

Ol ouppeTéXovteg dONAWVOULY OTL TA £pya Ttou £xouv katabéoel ota CAROB Awards uttofdaiiovtat
vOULlUa Kat cUPdWVA Pe Toug 6pouc Tou Kavoviopou autou.

KaBe cuppeTéxwy PEPEL TNV ATIOKAELOTIKN KAt TIARPN eUBUVN évavtt TNC Slopydavwong aAAd Kat Kabe
TPITOU YLl TIG CUPPETOXEC TTIOU UTIORAAAEL KAL YLA TNV AKPiBELa TWYV oToLXElWV TTou dnAwvel Kal Ba
TPETEL va elval o€ BN va Ta ALTIOAOYHOEL O€ TIEPITTTWON TIOU AuTo NTNBel amo Toug SLOPYAVWTEC.

KaBe cuppeTéxwy OnAWVEL 0TL Ba CUVOPAEL TOUC OLOPYAVWTEC O EVOEXOUEVN OLKACTIKA 1 AAAN
OLEVEEN Kal avaAapBAvel va Toug KAAUWPEL TIARPWC yia artodnULWICELG ) TIPOCTIUA Ta oTtoia 6a
uTtoXpewBoUV va kataBdAouyv o Tpitoug, AOyw TtapdaBacng Twy 0pwv tou Kavoviopol, TipocBoAnG
TIVELUATIKWY KAl CUYYEVIKWY JIKALWHATWY TPITWY, TapaBdcewyv tne vopobsaoiag K.AT.

OL BpaBeupévol £xouv Tn duvatoTnTa va TtPoBAAAouy To BpaBeio IO TOUC artovepunonke. Aev
HTI0pOUV, OHWC, VA KAVOUV EUTIOPLKK XProN TNE OLAKPLoNG OUTE Va KAVOULV OTIOLAdNTIOTE XPron TIou vad
Biyel To KUPOC TOU dlaywVIoHOoU.
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210 TAQio1o TNC TIPOWBNONG TWVY OTOXWV TNC dlopydvwong, emtpémnetal otov 2AEK A og omtoladnmote
AMn etatpeia n dopéa tov omoio Ba e€ouctodotrost o ZAEK, n dveu avtaAAdyuaTog Ttpog Toug
CUPUETEXOVTEC TIPOBOAN TWV EPYWV PE OTIOLOOATIOTE HECO, KON KAl EVAVTL AVIAAAQYHATOC Yid ToV
2AEK amo toug tpitoug tou Ba tnv avaidBouv A To Koo, 1diwe O& n HETAd00N 1 AVAUETADOOT TOUG
01O KOLWVO [E oTtolodnTote PEao, atnv Kutpo Kat to eEwTtepikd, n dnuoacicuor] Toug oto site Tne
Olopydvwaong Kal Yevikotepa oto online TieplBAAOV, OTOV NUEPHOLO /KAl TIEPLOJIKO TUTIO, N TIPOROAN
TOUC OoTNV TNAEOPAOH KAl ToV Klvnuatoypddo, N tpayUatotoinon ek60cewv, GUAOYWY Kal N dLdbson
AUTWV OTO KOO, K.ATL To we avw dikaiwpa poBoAnc tou ZAEK sivatl ameploplotng Xpovikng
OlAPKELAC.

Me e€aipeon Tnv katnyopia Autodiladnuion, 6Ad Ta UAKA TTou UTToBAAOVTAL WOTE va TeBouv uTtoyn
¢ Emutporrig A€loAdynongc, dev TipEmnel va TiepldapBavouv avadopd oTiC ETAPEIEC I Ta TTpOcWTIA
TIOU dnuLovPYNoAv TNV ETIKOWVWVIA.

‘OAeC Ol CUUETOXEC TTOU UTTOBANOVTAL —pE EEAIPECN CUUPETOXEC OTNV KATNyopia avtodladriuion Kat
OUPPETOXEC Ttou adopolv Mn Kepdookotiikouc Opyaviopuolc— TIpETEL va £xouv dnuloupynBel oto
TAaiolo cuvepyaoiag T apolpn pe pla (f Teplooodtepec) dladnuilophevn eTixeipnaon/ opyaviopo. 2
Tepimttwon mou uttapé&el apdloBrtnon, Ba rtpemnel va eTuRefatwdel 0Tt To KOoToC TwvV MME Kal Twv
VAKWY TIapaywync €xouv kataBAnBel armd ) dapnuilopevn emixeipnon/opyaviopo n anoteAolv
HEPOC HLag eVPUTEPNC CUPPBATIKAC GXEONC. 2 TIEPITTTWON CUPPETOXWY Ttou adopouv MKO, n MKO Ba
TIPETIEL VA EXEL EYKPIVEL TA DNULOUPYIKA UAKA KaBWE Kal Ta TTAdva TtpoBOAN G TOUG.

AmtokAeiovtal £pya Twv ottoiwv n dnpoactotoinon £xel amayopsuOel amo oTolodATIOTE KPATIKO popEa
N Apxn. ATtokAsiovtal eTtiong épya ta omoia:

a) €xouv eAeyxBel tpLv Kal Katd tn dlapKela Tne dlopydvwonc, anod Mpwtofdaduia n/kat
AeutepoPabuia Emtporr tou ®opéa EAEyxou Aladnpiong Kat dev €X0UV TPOTIOTIONOEL
oUpdwWVA PE TIC OXETIKEG aTOPACELG,

b) KATOTILY Ttaparovou Tou uttoBARBnke otov OEA, armocUpBnkav olkeloBeAwG anod tov
£YKaAoUEVO, 0 oTtoiog deopelTNKe OTL dev Ba ta favaxpnotpototliost / EavampoBAAeL i OTL TO
T(POYPAUA TIPOBOARC TOUC OAOKANPWONKE Kal, wg eK ToUTou, 0 PEA dev e€€tace Tnv aitnon
eAéyxou.

2€ KABE TEPITITWON N GUPPETOXN AKUPWVETAL KAL TIAPAKPATEITAL TO TEAOC GUUHUETOXAC.

Metd tnv 0AoKANPWOoN TG UTTOBOANC CUULETOXWY (CUMTL. OTIOLACONTIOTE TIAPATACNC), TA £pya
arocupovtdl, HOVo e TN cUHdWVN YVWHN TNG SLopyAvVWOoNC KAl JE TIAPAKPATNON TOU TEAOUC
ouppeToxnc. H aitnon andcupong TPETEL va yiveTal ypaTITWCG.

Metd tnVv 0AoKANPWGN TG UTTOBOANC CUUUETOXWY (CUMTL. OTIOLACONTIOTE TIAPATACNC), OE OTIOLAOATIOTE
aKUPWGT CUUPETOXNC Yia AGYoUC Un TAPNCNG TWV OpWY ToL Ttapovtoc Kavoviopou, To TEAOC
CUUUETOXNG TTapakpateital Kat dsv eTotpEdeTal.
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18. MMpwv amd tnv a§loAoynon Toug, ta £pya eéetalovral and tnv Emrpon) EAEyxou Zuppetoxwv. H
Emutpor €xel v euBUVN yLa TOV EAEYX0 TWV CUHHETOXWY WC TIPOC TN CUPHOPdWOT TOUC UE TOUG
OPOUC TOU KaVoVvIoHoU. MeTtafl aMwy eAEYXEL OTL:

a) Tnpouvtat ol tpovoleg tou Kavoviopou, ol odnyiec GupTARpwong te GOpHaAC CUPHETOXAG,
€xouv UTtoBANBEl CWOTA Ta dNULOLPYLKA UAIKA Kat £XEL KATaBANBel To TEAOC CUUUETOXNG.

b) Ta £pya €xouv uTtORANBEl 0TN cWoTH opAdaA. Z& TIEPITTTWAON TIOU KPIVEL OTL KATIOLO £pY0 OEV
UTIOBANBNKE 0T oWOTH OPAdA, £XEL SIKAlWA VA TO JETATAEEL. 2TO TIAAIOLO AUTO, £XEL ETHONG
dlkaiwpa va cuyxwveloeL /Kal va dnULOUPYNOEL VEEC OPADEC PE OTOXO TN BEATIOTN
Ttapouaciacn Twy Epywyv. Z& TIEPITTTWON ouyXwveLoewV, N ETitporn) dlatnpel To dikaiwpa va
HETAPEPEL KATIOLEC ATIO TIC CUMHETOXEC OE LA KATNYOPLa Kal TLG UTTOAOLTIEG O€ KATtold AAAN,
avaioya pe tn dUoN TwV CUPHPETOXWYV. Ol CUPPETEXOVTEG EVAUEPWVOVTAL YA TG ATtOdACELC
AUTEC.

c) Aev ekkpepoLv amodacelc g MNpwtoBddpuiag r AsutepoBadplag Erutpornrg EAEyxou
Erukowvwviag tou Popea EAEyxou Aladrpiong, dev €xetl uttoBANBel UAIKO TO oTtoio OL
uttoBaMovteg €xouv deapeutei evwrtiov tou GEA 611 dev Ba EavaxpnotpoTtorjoouy, dev
UTIAPXOUV OTIOLOUDOATIOTE AAAOU £(B0UC DIKAOTIKEC EKKPEUOTNTEC Kal OTL £XeL UTIOPANBEL TO
TPOTIOTIOLNHEVO UAIKO O Ttepirttwon Tou £xel ekd0Bel oxeTikn anddacn tou PEA ) dAAou
appodlou popéa/apxne.

d) 2e mepimtwon mou audloBnteital n avbevtikotnTa EVOC £pyou, n ETitporr) pmopei va ¢ntnoet
TO TIPOYPApKA TtPoBOANC Tou amd ta MME, ypartti emiBeBaiwaon amo tov teAdtn n/kat
ottoladnToTE AAN TAnpodopia Kpivel OKOTILO.

19.  Metd tnv 0AoKARpwWOonN ToU EAEYXOU TWYV ZUPHETOXWY, OAEC Ol CUPHETOXEC OTIWC AUTEG £XOUV
oplotikotiolnBei, dnuoactelovtal oTo site TNE dlopydvwong www.carobawards.com.cy

20. Ta péAn g Opyavwtikng Emitpottic kat 0Awv Twv Etitportwy twyv Carob Awards, kaBwg kat 6Aot
000l CUUUETEXOULV OTNV OpyAvwon Twv BpaBeiwy, uTtoxpeoUvVTaL va TNPoLV artdAuTh eXEHLBELA YA
000 UTIOTITTTOLV GTNY avtiAnyn Toug, Katd t dLAPKELA TNE AOKNONE TWV KABNKOVTWY TOUG.
Ewdkotepa, odeidouy va TnpolV To amoppnTo CXETIKA HE TN dladlkaaia eAEyXoU TwWV EpywV, TNV
a&loAdynon Kat BabpuoAoynaor) Toug, Tn cudhTtnon TUXOV EVOTACEWY, KABWC KAl TNV avakKnpuén Twv
BpaBeiwv p€xplL tnv emtionun avakoivwor) touc. O SAEK kat n Opyavwrtikni Emiitportr oéBovtal tn
dladikaoia kat ti¢ artoddoelg Twy Emitportuwuv A&loAdynong Kat dev TtapepBaivouy oTo £pyo Toug, Ttapd
Hovo av ipokUWEL ¢NTnHa, To ottoio, Katd thv Kpion touc, B£TeL IO apdLloBrTnon To KUPOC 1 TN
oTPATNYIKN Tou BeopoU.

21. Ol ouppeTEXOVTEC amodéxovTal aveTitdUAAKTA OAOUC TOug 6pouc Kal Ti¢ dlata&elg tou Kavoviopou,
deopelovTal armoAuTa amo TIC KPIoeLg Twy ETitpottwy Kat Twv dlopyavwtwy Kal eV £X0UV Kaveva
Olkaiwpa apdlopnTnong touc.

22.  Oulamoddoelg Twy dlopyavwTwy KAl Twv ETITPOoTIWY TTIoU GUCTAVOVTAL 0TO TIAAICLO TG dlLopYAvVWONG
elval SeOPEUTIKEG yIa 6AouC.


http://www.carobawards.com.cy/

TN
CAROB

Emitpomég

o Emutponr EAéyxou Zuppetoxwy

H Emitpottiy EASyxou Zuppetoxwy anoteAeital amo 9 pEAn, EK TwWV oTtolwy ta 5 Ttpoépxovtal amno
oladnuioTikég / eTalpeieg eTukowvwviag. H amtaptia opidetal ota 5 pEAn.
2tnv Emtporn emutpEnovial dladopoToliost peAwv avd Evotnta épywyv, Katd thv Kpion Twv SlopyavwTwy.

o Kputikn Emutponi

H Kputikn ETitportiy artoteAsitat amno 25 peAn. Ta péAn tng Emtponrg evidooovtal otig e€ng katnyopiec:

Aadpnpiotikee / Etapeieg | Aladnuildpevol Exmpoowrttol A
Emkowvwviag MME
12 5 4 4

2t Evotnteg Ad, Digital kat Integration, n amaptia opietal ota 12 p€An, uto Ty ipolTdBeon OTL
EKTIPOCWTIOUVTAL OAEC OL TIAPATIAVW KATNYOPIEC Kal Ta PEAN amd stalpeieg eTukolvwviag eival TouAdxlotov 6.

2tnv Evotnrta Design & Illustration, n amaptia opidetal ota 12 p€AN, uto tnv ipolndBeon ot
EKTIPOCWTTOUVTAL TOUAAXLGTOV U0 ATIO TIC TIAPATIAVW KATNYOPIEC Kat Ta Ppuotkd TipdowrTta péAn tng’Evwong
Mpadlotwyv Kat Etkovoypadwv Kotpou r/kat pEAn amo stalpeieg emikolvwviag sival touAdylotov 6.

>tnv Evotnta Production, n araptia opietat ota 12 HEAR, UTIO TNV TPOUTOBECN OTL EKTIPOCWTIOUVTAL
TOUAAXLoTOV dU0 aTd TLC TTAPATIAVW KATNYOoPIEC Kal Ta JEAN Tou ZuvdEopou Etapeiwv Mapaywyng
Awapnuiotikwy Tawviwv f/Kal HEAN amo eTalpeieg eTiKoVWVIAC eival TOUAAXLOTOV 6.

Jtnv Evotnta PR n antaptia opidetal ota 10 gEAN, uttd tnv Tpoinodeon OTL EKTIPOCWTTOUVTAL OAEG OL
TIapamavw Katnyopieg kat ta péAn amno etalpeieg emkowvwviag eivat tovAdxiotov 5.

211¢ ETutpotiég emutpEmovral dlahopoTolnoelg HeAWY avd Evotnta, Katd tnv Kpion Twv dlopyavwTwy.

o Emutponn Evotaocswy

2€ TEPITITWON TIAPATIOVOU YLa KATIOLA CUPPETOXN N/Kal o€ Tiepimttwon Tou Tebel BEua eykupoTnTaC yla
KArolo BpaBeLPEVO £pYO, OL BLOPYAVWTEC CUCTAVOULV ETtitpoTtr) Ttou anoteAeital amod TouAdxIoTtov 5 JEAN,
KOl Pe HéYLoTo aplduo ta 7, yia va dlepeuvnoel To B€pa. 2to TtAdiolo auto, n Emitporn éxel To dikaiwpa va
ntnoel tAnpodopiec amd 6AoUC TOUC EUTTAEKOUEVOUC, CUUTIEPAAUBAVOUEVOU TOU TIAPATIOVOUHEVOU, TOU
UTTOBAAAOVTOC TN GUUPETOX, KAl Tou dladnulldpevou TIEAATN, f/Kal va dlopyavwaoel cuvedpiaon yla va
oudnTtnoeL To BEpa Kal va akoUoEL TG Aaoelg OAWV TWV TTASUPWV. 2€ TIEPITITWON TIOU TO TIAPATIOVO
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amnodelxOei Bdouo, n Emutporn anodaocidetl katd toco 6a poPei oe akpwaon cUPHPETOXNC N BpaBeiou,
n/kat av 1o ev Aoyw Bpapeio Ba amoveunBei oe AAAN cuppetoxn. H armtddaon tng Emitporng o 6Aa ta
Tapanavw eival teAecidIkn Kat aveKKANT.

Ta péAn 6Awv Twv ETitpottwwy dev BabuoAoyolv oUte Kat AapBavouv pépog oe ottoladnmote Yndodopia
adopd:

a)  2UPPETOXEC TTOU £XOLV UTIORANOEL amo Tnv etalpeia otnv omoia epyalovtal.

b)  Xuppetoxég tou £xouv LTIOBANBEL aTtd eTALPEIEG TIOU CUPETEXOUV OTOV (L0 OUIAO ETALPELLIV HE
AUTEC.

C)  ZUMPETOXEG HE TIC OTTOlEC £XOUV N £lXaV OL (dLlOL WC ATOUA OTIOLAdNTIOTE GUUUETOXN/OXEDN.

d)  Oudladpnuilopevol dev Babuoloyolv oute Kat Aappavouv pEpoc o omoladnmote Yndodopia
adopd épya Tng emxeipnong otnv omoia epyddovtal, aAAd oUTe Kal AAAEC CUPHETOXEC LA
Ttpoidvta/unnpeoieg /kat Tov KAAdo atov otoio dpaotnplotolovval.

e) TapéAn twv Emutponwy pmopouv emiong va autoegalpebouv amo tnv Yndodopia/agloAdynon
KArolag AAANC GUUPETOXNG, LTIO TNV TtpolTtdBeon 6Tl Ba dNAWGCOULV EK TWV TIPOTEPWIV TNV
ETAOYN TOUC Yla e€aipeon oToug dLoPYAVWITEC.

Ta péAn 6AwY Twv ETitpottwy odpeilouv va TPolV To andppnto OXETIKA He TN dladikaoia eAgyxou Kal

a&loAdynong Twy £pywyv, tn BaduoAdynaon toug, Tn oculATnon TUXOV EVOTACEWYV KAaBw¢ Kal TNV avaknpuén
Twv Bpapeiwv YEXPL TNV ETtioNUN avakoivwor) Toug.

A&loAdynon & BpaBeia

Ta BpaBeia — Gold, Silver kat Bronze- avadeikvuovtal petd ano Babuoioyia tng Kpttikng Emtpomnnc.

Ma va kplBel auToTEAWC Pla OpAda TIPETIEL VA ATTOTEAEITAL ATIO TOUAAXLOTOV 4 GUUHETOXEC. 2€ avTifeTn
Tepimtwaon, n Emutporr) EAEyxou g Evotntag diatnpei to dikaiwpa, JETA TV UTIOBOAR GUUHETOXWY, Va
ouyXwveLOEL /Kal va dnULOUPYAOEL VEEC OUADEC.

Ta BpaBeia avadelkviovtal oe pla paocn agloAdynonc.

lMNa tn BabuoAoynon xpnotpotoleital n kKAipaka 1-10. Tng BabuoAoyiag tponyeital evnuépwon Twv HeAwY
yla To TTAAioL0 Kal Ta KPLTrpLa Tne a&loAdynongc.

To kdBe pEhog tng ETutportng divel to Baduo Ttou embupel xwpic 0 BaBuog va yvwaoToToleiTal oToug AAoUG
KPLTEC KATA TN SlApKeLd TG dladlkaoiag.

2€ epimtwan 6Tou oL KPLTEC divouv éva povo Babpo, n teAkn Babuoloyia KABe £pyou TIPOKUTITEL WG EAC:
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o ATO toug BaBpoug Twyv KpLtwy, e€atpeital o HeyaAUTEPOG Kal 0 HKPOTEPOC Babuoc. M.x., av Exoupe
pla oelpa 15 Babuwv we eéne: 7,7,6,6,5,7,7,5,6, 3,7, 8, 8,7, 4 Ba e€alpebei pla dpopd povo 1o 8
Kaitto 3.

o ABpoiovtal ol Babuoi Twv KPLTWYV Twv oTtoiwy N BabuoAoyia TeAMKA T(POCHETPRBNKE KAl TO
anotéAeopa dlatpeitat dla Tou aplipol TwV KPLTWY autwy (oTo Tlapadelyua, ota 13).

2€ epimtwan 6Tou oL KPLTEC divouv Babuo o TieplocoTEPA Ao £va KPLTrpLa afloAdynongc, N TeAKN
BaBpoAoyia kABe £pyou TIPOKUTITEL WC EENG:
o MNpwrta umoAoyidetat o Babuog KABE KPLTH, HE TOV TIAPAKATW TPOTIO:
(BaBuoc ot kpttrplo A x cuvteAeotn Bapultntag kpttnpiou) + (Babuocg oe kpLtnplo B x cuvteAsoth
Baputntac Kpttnpiou) = Babudc kpttn.
o ATo toug BaBpoug Twyv KPLTwy, e€atpeital o HeyaAUTEPOG Kal 0 HIKPOTEPOC Babuoc. M.x., av Exoupe
pla oelpda 15 Babpwv we eéne: 7,7,6,6,5,7,7,5,6, 3,7, 8, 8,7, 4 6a e€alpebei pla dpopd poévo 1o 8
Katto 3.
o ABpoiovtal ol Babuoi Twv KPLTWYV Twv oTtoiwy N BabuoAoyia TeAMKA T(POCHETPRBNKE Kal TO
anotéAeopa dlatpeitatl dla Tou aplipol TwV KPLTWY autwy (aTo Tlapadelyua, oua 13).

H teAkn Babpuoloyia kdbe utondléotnTag eival o HEcog 6poC TWV BABUOAOYIWY TWV KPLTUWVY TWV OTIolWwV N
BaBpoAoyia TEMKA TIPOCUETPNONKE.

Metd tnv 0AOKANPWGN TN ATIOVOUNC, £ival 0T JLAKPLTIKA EUXEPELA TWV BLOPYAVWTWY va arodacicouv av
Ba amodexBouv aitnua yia va do8ouv Babpoloyieg Twy EpywV (Xwpic avadopd ota ovopatd Twy KPLTWV), G
EXOVTEC EVAOYO eviladEpPOV.

Y& kKABe Katnyopia / Opdda, prtopolv va doBouv pEXpL 3 BpaBeia, av TANPoUVTAL Ol TIAPAKATW
TpolTobéoelc:

o Qevdivetal BpaBeio av n BaBuoloyia tou €pyou dev sival kat’ eAdxLoto, 6.

o Tava 6obei Gold BpaBeio, pémel n BabpoAoyia Tou €pyou va eivat touAdxiotov 7.5.

2e mepimtwaon anodAutng looynoiac prtopei va doOsi to idlo BpaBeio og dVO ) TIEPLGOOTEPEC CUPHETOXEC.

H ertiteuén Tou BabpoAoyikoL opiou dev onuaivel 0TL Eva €pyo Ba BpaBeutel pe to BpaBeio autd. MN.x. Eva
£pyo uttopei va €xel HEco 0po BabuoAoyiag 7.6 kat va rtapel bronze BpaBeio ylati otnv katnyopia tou dAAa
oL £pya exouv AdBetl unAdtepouc Babuoug kat Ba BpaBeutouv pe silver kat gold.

Ta BpaBeia amoveépovtal 0To Gvopd Tou VORIKOU ) $GUGLKOU TIPOCWTIOU TIOU UTIERBAAE VOUIHWCE TN dRAwon
CUUUETOXNC Yl To BpaBeupévo Epyo.
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Tpomog YroBoAngEpywyv

H umtoBoAn cuppetoxwy ota Carob Awards yivetal y€oa amno to site www.carobawards.com.cy

Brua 1

O uTtoBANWY TN GUUPETOXN —VOULKO 1 PUCIKO
TpdowTo- dnploupyel To TtpodiA Tou online.

Site www.carobawards.com.cy

BAua 2

KaBe cuppeToxn LTTIOBANETAL EEXWPLOTA OTNV
evotnta/katnyopia/opdada otny omoia avikeL.

MNa kaBe cuppeToxr UTtoBAAOVTAL TTANpodopLaKA
otolxeia, avadopd 0TOUG CUVTEAEOTEG Kal
ONULOUPYIKA UALKAL.

Kabe ouppetoxn Aappavel amod to website Eva
HOVAa3IKO KWBLKO.

Site www.carobawards.com.cy

BAua 3

Me tnv oAokAfpwon Tne dladikaaciac LTtoBOANG
CUUUETOXWYV, OL SLOPYAVWTEC ETUKOWVWVOULV LE
TOUC CUHETEXOVTEC Yla TNV £€6¢ANGN TOU TEAOUC
UTTOBOANC.

Ta téAn ocuppeToxng e€odAouvtal ye
gTLTAYN NUEPAC 1 KatatiBevtal oe
Tpamellké Aoyaplacpo Tou Ba
uTtodELXBEl OTOUC CUHETEXOVTEC.

H katdBeon Ba tpemel va avaypddet
TNV EMWVUPIa TNe etapiac/dpuacikol
TIPOCWTIOU OTIov Ba ekd0BE( TO
avtioTolXo TIHOAOYLO Kal Tov aplBuo
ToAoyiov.

ATOOTOAN UAIKKWYV OF:

IMH

AlydAew 5, 2057 ZtpoBoAog, Acukwaoia
TnA: +357 22505555

Etukowvwvia oXeTikd pe utoBoAr cuppeToXwy: Xplotiava MNaocxaAidou, TnA. 99 198954



http://www.carobawards.com.cy/
http://www.carobawards.com.cy/
http://www.carobawards.com.cy/
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TEAN Zuppetoxng
Kootog ZupPETOXAG
(€, mpo PI1A)

AD
TnAeopacon 150
Kootog ouppetoxng oe Katnyopieg 100
Padiodwvo - Tomog - YrtaiBpla Atadpnuion
DESIGN & ILLUSTRATION

‘ Kootog cuppeToXNC 100
DIGITAL
Landing Assets 150
Digital Campaigns, Social Media, 100
Performance, New Tech
PR

‘ Kootog cuppeToXNC 150
PRODUCTION
KOoTOC CUPHETOXNAC YA TNAEOTITIKA OTTIOT 150
Kootog ouppetoxnc yia online video 100
INTEGRATION

‘ Kootog cuppeToXNC 350

Exmtwoelg - Movo yua péAn ZAEK, ETEK, CFPC

To KOOTOG yla TNV TIPWTN Kal Th deUTepPn cUPKETOXN eivat 40€ n pia (xwpic PIA). H ékmttwon woxLel avd
uTtoBdAAouoa stalpia/ducikod TTPOCWTTO, AveEAPTNTA ATIO ToV APLOUO TwWV EVOTATWY OTIC OTIOIEC CUUUETEXEL
ATIO TNV Ttapamdvw EKTItworn, e§atpolval ol CUPHETOXEG TG evotntag Integration.

Emnpdobeta:

Ao 6 - 15 cuppETOXEC, TTapéxeTal Ekmttwon 20%

ATt 16 - 29 CUUPETOXEC, TTapEXETAL EKTTTWOoN 25%

ATto 30 CUPPETOXEC KAl TTAVW, TtTapeXETal Ektttwon 30%
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ENOTHTA AD

YToBoAR CUHHETOXWYV HOVO ATO VOULKA POcwWTd Ttou £dpelouv otnv KUmpo kat ta omoia
eixav tnv evBVVN yla tn GUAANYN TNG LBEAG TWV EpYWV.

Me e€aipeon tnv opdada Zelpeg, n idla CUPPETOXN PTtopEl va uTtoBANOEei o pia povo katnyopia.
lMNa va kplBel autoteAwC, pia opada Ba TPETEL va £XEL TOUAAXLOTOV 4 GUUHETOXEC.

KATHIOPIA: THAEOPAZH

‘ONeC Ol GUUPETOXEC PE dlapKeLla 60 SEUTEPOAETITA KAl TIAVW, Ba TTPETEL va eTUREBALWBEL OTL peTadoOnKav
ard TNAEOTITIKO oTabpo, pe BeBaiwaon amod tov oTtabpod Kal armooToAr] Tou axetikou media plan. Ta épya 6a
TIPETTEL VA UTTORAAOVTAL AKPLBWICG OTIWC EXOLV PETAd0BEL attd Toug TNAEOTITIKOUCG 0TaBUOoUC KAl OXL OF
HEYAAUTEPEC, EPTIAOUTIOUEVEG I HE OTIOLODATIOTE AAAO TPOTIO JLADOPETIKEG EKDOXEC.

Opadec:

01. Tpodwa & Mota / Zxetuka Katactipata
‘OAwV TWV 1dWV Ta TPOdLIA KAl TToTd (AAKooAoUxa ) KUn), UTIEPAYOPEC, ECTIATOPLA Taxelag eotiaong,
KadeTEPLEC.

02. AAa Avadwopa Mpoiovta / Zxetkad katactipata & Ynpeoieg

KOAAUVTLIKA, £(0N T(POCWTIKNC hpovTidag Kal UYLEWVAC, UTINPECIEC TIPOCWTIKAC dpovTidag Kat opopdLdc,
Brtapivouxa okevdopata, avaAynTikd, AAa ipoiovta pappakeiov, TtpodUAAKTIKA, EVTOHOATIWONTIKA,
KaBapLoTIKA, amoppuTIavTLKd, TpodEc {wwv, avaAwolya eidn ypadeiou, K.ATL.

03. Tpanedika / Acpaiiotika kat Xpnpatoowkovopika Mpoidvta / Yinpeoicg
TpamedIkd TrpoidvTa 1 UTtnpEeaieg, AoPAMOTIKA TIPOIOVTA ] UTINPEGCIEC, TIOTWTLKEG KAPTEC, ETIEVOVOELC,
akivnta, leasing, ddvela, ETEEVOUTIKA TtPOoVTa, achaAetleg (WG, AoPAAELEC AUTOKIVATOU.

04. TnAetukowwvieg / Eidn Texvoloyiag / Mpoidvta - Yrinpeoieg kat Zxetika Kataotipata
Ttapoxol, Tpoidvta Kat uttnpeoiec double/triple/quadruple play, tnAepwvikoi katdAoyol

05. MpoBoAn evepyewwv EKE / Xopnyieg / MoAttiopog / ABANTIopog / Kowvwvika pnvopata
MpoBoAn evepyelwv EKE, aBANTIKEC/TIOMTIOUIKEG EKONAUICELG KAL XOPNYIEC TOUC, XOpnyieg aBAntwy, cuvadn
TIPOLOVTA/UTINPEGIEC 1 OPACTNPLOTNTEC, KOWWVIKA UNVUPATA aTto ETUXELPNOELG I UN KEPOOOKOTIKOUG
dopeic.
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06. Etaipwkn ETukowvwvia / Anpoécio
Mn TIPOIOVTIKEC ETALPIKEC dladnuioeLg EKOVAC, CUUTIEPIAQUBAVOUEVWYV ETAIPIKWY dladnuicewyv Ttou
oxeticovtat pe tov Covid-19, pnvupata amno Gpopeic Tou aviKouv oTov EUpUTEPO dNUOCLO TOUEQ.

07. Awapkn Aya0a & Yrinpeoiceg / Evépyela / Zuykowwvieg / Zxetuka Kataotqpata & Ynnpeoieg
AEUKECG OUOKEUVEC, HAUPEC GUOKEUVEC, ETUTTAC OTITIOU Kal ypadeiov, DOUIKA LAIKA, EEOTIALOUOC yYpadeiou,
epyaieia, cuotnuata acpaieiag, povxa, UTtOdNHATA, AuTokivnTa, ditpoxa, oKAdn, AVIITPOCWTEIEC,
TIPATAPLA KAUGIHWY, ETAIPEIEC EVEPYELAC, TIETPEAALOEIOUWV K.ATL.

08. Exmnaidsuon
Exmatdeutikd 1dpupata kabe Babuidac, poypdupata otoudwy, GPovILoThPLa, EKTTAdEUTIKA BonbAuata
K.ATL

09. Tuxepa Nawvidia / Touptopog / Avaguxr) / MME / AAAa

Ta&idla, Tpooplopoi, TPAKTOPEiLQ, AEPOTIOPIKEG sTALpieC, Eevodoxeia, Tratxvidla yia Ttadld ) eVAMIKEG,
NAEKTPOVIKA TtayvidLa, Tuxepd Ttawvidla, Aaxeia, kévtpa Yuxaywyiag, xwpot avaduxng, catering, Bepatikd
TIapKa, tawvieg, kivnuatoypddol, B€atpa, pouaeia, online kat offline MME, padiodwvikoi Kat thAsoTtTikol
otabpoi Kal TIpoyPAUUATA, K.ATL

10. Zelpd’Epywv (TouAdxiotov 3 Epya Baclopéva othy idla Ld€a)

Ta épya mpEmel va amoteAolV Ttapaiiayn f/Kal CUUTIANPWHATIKA EKTEAEC TNG (Blag dNULOUPYIKNAG LOEAC.
KaBe £pyo TnNC oElpAC TIPETIEL VA £XEL TIAPOUCLACTEL EVTOC TOU XPOVOU EYKUPWY CUULETOXWY TIoU opideTal
otov Kavoviopod. YrroBdAAovtal Katd PEyLoto 5 Epya.

KATHIOPIA: PAAIO®QNO -TYMNOZ - YMNAIOPIA AIA®HMIZH

01. AvaAwoua Mpoidvia

Motd aAkooAoUxa Kat pn, YAUKiopaTa, OVOKG, TTaywtd, yaAatd, ylaouptia, podnuata, kadedeg, Kabe Hopdng
TPOIUA, KAAAUVTIKA, £(0N TIPOCWTIKAC GPOVTIOAC KAL UYLEIVAC, BLTAULVOUXA OKELACUATA, AVAAYNTIKA,
TIPOGUAAKTIKA, EVIOHOATIWONTIKA, KABAPLOTIKA, ATIOPPUTIAVTLKA, TpodEC JWwV, avaAwaolpa eidn ypadeiou,
Bevliveg, ATtavTikd, EAAOTIKA KAl GXETIKA KATACTHATA K.ATL

02. Awapkn Ayafa

NEUKEC CUOKEVEC, HAUPEC CUCKEUEG, ETUTIAA OTUTIOU KAl Ypadeiou, KAUATIOTIKA, BepUavTKA, SOUKA LAIKA,
e€omAlopog ypadeiouv, epyaieia, cuotnuata achaleiag, povxa, uTtodnuata, Aeukd idn, autokivnta,
Oitpoxa, okadn, K.AT.

03. TnAetukowvwyvieg / Eidn Texvoloyiag / Mpoidvta - Yrinpeoieg kat Zxetika Kataotipata
TIapoxol, Tpoidvta Kat uttnpeoieg double/triple/quadruple play, TnAepwvikoi KatdAoyol K.ATL.
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04. Tpaneika / Acpaiiotika kat Xpnpatoowkovopika Mpoidvta / Yinpeaoicg
TpamedIkd TtpoidvTa 1 UTtnPEeaieg, AoPAMOTIKA TIPOIOVTA ) UTINPEGCIEC, TIOTWTLKEG KAPTEC, ETIEVOVOELC,
akivnta, leasing, ddvela, EMEVOUTIKA TtPOIOVTA, aodAAeleg (WNC, A0PAAELEC AUTOKIVATOU K.ATL.

05. Yninpeoieg / MME / Anpoéoio

Ymnpeoieg emayyeAyatiwy, stalpiec dlavopwy Kat Jetadpopwy, etalpieg achaieiag, agpodpopla, eTalpieg
TeTpeAaLoeld WY, UTINPEOieg 00IKNC Bonbelag, leasing, Aaxeia, Tuxepd Tawvidia, ta&idla, oxoAEg, online kau
offline MME, padlodwvikoi kal TnAsoTttikoi otadpol, cuyKowwvieg, uTtoupyeia, dnUOGLoL opyavicpol Kat
dopeig, TTOAITIKA KOPPATA K.ATT.

06. Etaipwkn ETukowvwvia / MpopBoAn evepyewwv EKE / Xopnyieg / MoAttiopog / AGAntiopog /
Kowvwvika pnvopata

Un TIPOIOVTIKEG eTALPIKEC dladnuioelg elkovag, TtPoPoAn evepyelwv EKE, xopnyieg ekdnAwaoewv, xopnyieg
TIOATLOMIKWY YEYOVOTWY, TIOMTIOUIKEG EKONAWOELG, CUYXWVEVUGCELG ETALPLWY, XOPNYIEC ABANTIKWY YEYOVOTWYV
Kal aBAnTwyv, aBANTIKEG EKONAWOELG Kal cuvadn TIPOLOVTA/UTINPECIEG 1) dPACTNPLOTNTEC, KOWVWVIKA
pNvOpata amnod TXEPNOELS, dNUOGCLO i PN KEPDOOOKOTIKOUC POPEIG K.ATL

07. Zelpd’Epywv (TouAdxiotov 3 Epya Baclopéva othy idla L3€a)
Ta épya mpEmel va amoteAolV Ttapaiiayn f/Kal CUUTIANPWHATIKA EKTEAECN TNC (Blag dNULOUPYIKNAG LOEAC.
KaBe £pyo TnNC oElpAg TIPETIEL VA £XEL TIAPOUCLACTEL EVTOC TOU XPOVOU EYKUPWY GUUUETOXWY TIoU opideTal

otov Kavoviopod. YrroBdAAovtal Katd PEyLoto 5 Epya.

H kataypadn Twyv Tteplexopévuwy oe Kabe Katnyopia/Opdada sival eVOEIKTIK.
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ENOTHTA DESIGN & ILLUSTRATION

E r gvwon H Evotnta vlomoleital oe ouvepyacia pe thv
YPadploTwv Kat \ . , .
E K £LKOVOYPADWV Evwon lNpadrlotwy kat Elkovoypadpwyv Koumtpou.

KUTIPOU

YnoBoAn CUHHETOXWYV amnod Vouwka N pucika tpdowna tou e5pevouv atnv Kumpo Kat ta omoia
eixav tnv evBVVN yla tn GUAANYN TNG LBEAG TWV EpYWV.

lMNa va kplBel autoteAwC, pia opada Ba TPETEL va £XEL TOUAAXLOTOV 4 GUUHETOXEC.

01. Etapwkn Tautétnta

Y1oBoAr AoyoTUTIOU KAl TOUAAXLOTOV AAMwY 3 edhappoywyV Tou AOyoTUTIoU (TL.X. ETILOTOAOXAPTO, PAKEAOC,
emayysApatikn kapta, folder K.ATL).

2e meplmtwon rebranding, eivatl {ntoUpEVO va TtApoUGCLACTEL Kal N T(ponyoUHEVn EKOOXN TNG ETALPLIKNAG
TautétnTac.

02. Moyotuto

YmoBAaMeTalL povo to dtaywvilopevo Adoyotutto/onpa otig dtadopeg LoxUouoeg TIaparayeg tou (Ti.x. original
logo, reverse version, black & white K.ATL.).

2e mepimtwon rebranding, eival Zntolpevo va TtapouctlacTtel Kat n tponyoUpevn ekKd0xH Tou AoyoTtuTou.

03. MoAAanAég Edpappoyég Tautotntag

2Tnv Katnyopia autr urtoBalovtal £pya (projects) TTou £Xouv TOUAAXLOTOV 3 JLADOPETIKEC EPAPHOYEC HLAG
TIPWTNG TAUTOTNTAC, TL.X. TAUTOTNTA GEOTIRAA, cUVAUAIAC K.ATL. 2TV Katnyopia autr dsv uTtoBAAAovTal
epapUoyEC ETALPIKAC TAUTOTNTAC.

04. ‘Evtumta kat EKd6oeLg

MepapBavel BIBALA, TIEPLODIKA, ETALPLKA 1) T(POIOVTIKA EVTUTIA, EVTUTIA/KATAAOYOUCG KAATEXVWV I
TIOALTLOTIKWY YEYOVOTWY, NEEPOAOYLa K.ATL (H kaBe ékdoaon / Eviutio aloAoyeital 0To GUVOAO TNG).

MNa tnv aloAdynon, ol GUPHETEXOVIEG TIPETIEL VA UTIOBAAOUV UTIOXPEWTIKA TOUAAXLOTOV €va aviiypado tou
evtuTou / €kdoonc.

05. EEwduAAa Eviimiwy Kat EK86ocewv (ZXeSLaGHOG I ElKovoypadnon)
2Tnv Katnyopia autn 6a kptBouv eEwduAa BIBAIWY aveEapTnTWE TIEPLEXOUEVOU.
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MNa tnv aloAdynon, ol GUPHETEXOVIEC TIPETIEL VA UTIOBAAOUV UTIOXPEWTIKA TOUAAXLOTOV €va avtiypado Tou
evtuTou / €kdoonc.

06. Adica/ Zepa Aplowyv

MepapBavel pepovwpévn adioa r oepd adlowv (touAdxlotov 3). Apopd eptrtoptki adica (Ttpowbel pa
etalpeia, poidv f uttnpeoia), adpioca cuvavAiag, Beatpikn adioa, adioa tawiag, adpioa EkBeong tExvNC,
adioa peoTIBAA, adioa yia AAAEC TTOMTIOTIKECG EKONAWOELG. Aev adopd CUPHETOXEC TTIOU EVTACGOOVTAL OTNV
katnyopla outdoor otnv evotnta Ad.

Ma tnv aloAdynon, ol GUPHETEXOVIEC TIPETIEL VA UTIOBANOUV UTIOXPEWTIKA TOUAAXLOTOV £va avtiypado tng
adioag/ oelpag adlowv.

07. Mpadika Xwpou / ZRpavon
MepapBavel épya ornpavong ecwWTEPLKOU R/Kal EEWTEPIKOU XWPOU, CUUTIEPAAUBAVOUEVWYV KAl EPAPHOYUIV
YPadLoTIKOU oxedlacpou o Tplodidotato repBaArov (branding xwpwv).

08. Zuokevacia / Zelpd ZUGKELAGLWY

MepapBavel pePOVWPEVN CUOKELAGIA I GELPA CUOKELACIWY (TOUAdXLoTOV 3).

lMa tnv aloAdynon, ol CUPHETEXOVIEC TIPETIEL VA UTIOBAAOUV UTIOXPEWTLIKA TN cUOKELAGia/oelpd
OUGCKEUAOLWV.

09. Ewovoypadnon Zuokevaoiag

Elikovoypadnoelg oe cLUOKEUAGIEC OTIOLOVOATIOTE TIPOLOVTIOC/AVTIKEIUEVOU. 2TV KAtnyopia autn
Olaywvidetal pévo n elkovoypddnon, Kal 0L N CUOKELACLA YEVIKOTEPAQ.

MNa tnv aloAdynon, ol CUPHETEXOVIEC TIPETIEL VA UTIOBAAOUV UTIOXPEWTLKA TN cUOKELAGia/oelpd
OUGCKEUAOLWV.

10. Ewovoypadnon Evtumnou kat Ek86cewv

2Tnv Katnyopia autn dlaywvidetat gévo n sikovoypddpnon, Kat OxL n ypadloTiki eTIHEAELA.

Ma tnv aloAdynon, ol GUPHETEXOVIEC TIPETIEL VA UTIOBAAOUV UTIOXPEWTIKA TOUAAXLOTOV éva avtiypado tou
evtuTou / €kdoonc.

11. Ewovoypadnon ApBpou / Aadpnpiong
Adioa, lotooeAida, social ) AAa péoa dladnuionc.

12. Wndrakn eikovoypadnon Kat oXeSLAoHOC ELKOVAG
Anutoupyia Pndlakng elkovoypadnonc UE oKoTtd Kal apxtkn xprnon o Wnolako epBAriov.

13. AutomtpoBoAn

‘OMa ta €pya Tou adopolV AUTOTIPOROAN ETALPELWV/ETIAYYEAUATIWY ETUKOLVWVIAC KAl YPAPLOTIKAC,
Olaywvidovtal otnv Katnyopia autn (Tr.X. AoyotuTto Kal ehapHOYEC TOU, ETALPIKNA TAUTOTNTA, EVTUTIA,
TIPOWONTIKA UAIKQ, EUXETAPLEC KAPTEC, NUEPOAOYLA, dwpa/giveaways K.ATL.).
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MNa tnv aloAdynon, ol GUPHETEXOVIEC TIPETIEL VA UTIOBANOUV UTIOXPEWTLKA TA UALKA TTOU TteplAapBavovtal
OTn CUPHETOXN, EKTOC av autd eival 1laitepa oykwon. 2 TEpITwon HeyaAwy LAKKWY, Ba Ttpémel va
UTtoBANBEl pwtoypadIKO UAIKO.

Kputipla a§loAoynong ya tnv Evotnta Design kau Illustration:

Mpwrtotuttia

2Xedla0TIKN apTdTnTa

Alaxpovikotnta

Euotoxia (av eEuttnpeTel TOV OKOTIO yla TOV OTIoi0 dnULoUpPYRONKE)
Aettoupykotnta

O O O O O

O kpLtec divouv dLo Babuouc:

o [MNpwrtotutia - ZxedlaoTikA Aptiotnta - Alaxpovikotnta (Baputnta 60%)
o Euvotoxia - Asttoupyikotnta (Baputnta 40%)
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ENOTHTA DIGITAL

YnoBoAn CUHHETOXWYV anod Vouwka i pucika tpdowna tou e5pevouv atnv Kompo kat ta omoia
eixav tnv evBVVN yla tn GUAANYN TNG LBEAG TWV EpYWV.

lMNa va kplBel autoteAwC, pia opada Ba TPETEL va £XEL TOUAAXLOTOV 4 GUUUETOXEC.

KATHIOPIA: DIGITAL CAMPAIGNS

Mia digital ekotpateia tpEmel va £xel aflottolrjocl touAdaxiotov 2 diadopetikeg digital mAatdpoppeg (e.g.
Social Media, Google Network, Local Portals, Programmatic Platforms, Mobile App Advertising, Email
Marketing K.ATL.), va uttdpxouv TouAdaxiotov 3 diadopetikeg digital ekteAéaerg (.. display banners,
influencer content, advertiser video, advertiser social media post, mobile app ad, chatbot or/and
messenger, native articles, digital releases, search ads, in-app advertising, in-app marketing, push
notifications kok.) kal eTUAEoV va £XeL tpowONn Ol pe dradpnuiotiko budget os online media.

H ekotpateia pmopei va tepdappavel kat offline epappoyég ol omoiec eite 0dnyouv, eite BonBouLv atnv
ektéleon tne digital ekotpateiag.

Ot ouppeToxéc aéloAoyolvTal WG TIPOC TA TIAPAKATW KPLThpLa:

o Tnv Digital-First Ztpatnywn MNpoacgyyon: 25%

o TnAnuwoupykn 16¢a kal EktéAeon oe dladopetika digital olkkoouotrpata: 50%

o Tnv ATOTEAECHATIKOTNTA O OXEON HE TOUC OTPATNYLKOUC KAt ETIUKOWVWVLAKOUE OTOXO0UG (TL.X.
amfixnon, dladpaocn, conversion, retention, sales k.At.): 25%

01. Brand / Product / Service Launch or Relaunch
Ekotpateieg TTou TpaypatomolovIal yia To Aavodplopd i To eavaiavodplopa evog brand, poiovtogn
uTnpeoiac.

02. Brand / Product / Service Communication
EkoTpateieg oL TPAYHUATOTIOLOUVTAL YL TNV EVIOXUOH TOU awareness Kal Tou evlapEpovtog yia €va brand,
elte autod anoteAei Tpoidv, uttnpeaia, emxeipnon K.AT.

03. Mpocappoyn / EEEMEN AeBvoug Concept

H Katnyopia mepirappavel digital ekotpateieg ou mpooappolouy ) eEeAicoouy eva dleBveg concept. Q¢
«dleBVEC concept» opidetal n Kupiapxn ONULOUPYLKH LOEM TTIOU XPNOLUOTIOLEL Yla HApKA OE TIEPLOCOTEPEC ATIO
HLa XWPEC KAl N oTtola £XeL amtoTeAETEL TOV KOPUO plag véag uAoTttoinong / pocappoync / eEEMENC Tng otnv
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Kumpo. O urtoBaMwy Ba mipémel antapaitnta va avadepbei oto dlebvég concept/ekotpateia kal ota
0edopéva ota oTtoia oTtnPiXBNKE yla T dnULoupYyia TG TOTIKNG EKOOXNC.

04. Autodiwadnpion
‘OAec ol ekoTpaAteieC TTOL TTpayatoTololvTaAlL armod Kal Tipoc 0deA0C PLaG ETALPEiag ETIKOWVWVIAG.

KATHIOPIA: SOCIAL MEDIA

Ot ouppeToxéc aéloAoyolvTal WG TIPOC TA TIAPAKATW KPLTrpLa:

o Tnv Social-First Ztpatnyikn Mpooéyyion: 25%

o TnAnuwoupykn 16¢a kat EktéAeon: 50%

o Tnv ATOoTEAEOHATIKOTNTA O OXEON HE TOUC OTPATNYLKOUC KAt ETIUKOWWVLIAKOUE OTOXOUG (TL.X.
amrixnon, dladpaocn, conversion, retention, sales k.At.): 25%

05. Social Media / Tactical Campaigns

Ekotpateiecg yia tpowBnan TxELPNOEWY, TIPOIOVIWY, K.ATL £(Te e dnuiloupyia epappoywy, eite pEow
AA\WV EVEPYELWV ETTLKOWVWVIAC, TL.X. OLAYWVIOHOUC, ELOIKEC OeAIdEC K.ATL. Ol CUPHETOXEC OTNV Katnyopia
auTh avadelkviouy Th XPNon TWV KOWWVIKWY SIKTUWY, £0TIAZOVTAC TL.X. OTNV ATINXNOoN GTO KOO oTdX0C,
oTo engagement pe 1o XpAoTn, otnv tpowBnon/sharing amd to xprotn, otn dnuloupyia TTEPLEXOUEVOU aTTO
TO XPNOTN, 0TN ONULOUPYLKN XPAON TWVY KOWVWVIKWY JIKTUWV yia eTtiteuEn cuykekplpévou call to action,
ETUKOWVWVLIAKWY OTOXWYV, ETUXELPNHATIKWY ATIOTEAECUATWY K.ATL

06. Social Media / Feviki Mapoucia
H yevikotepn tapouoia piag etixeipnong, evog poiovtog n brand oe éva r)/kat teplocotepa péoa
KOLWVWVLIKAG OIKTUWONC 0 PeyaAlTeEPo BABOC XpOVOU attd Pld CUYKEKPLUEVN EKOTPATELA.

07. Mpocappoyn / EEEMEN AeBvoug Concept

H Katnyopia mepiiappavel social media ekotpateieg mou pooappolouy ) e€eAicoouv Eva dleBveg concept.
Qc «dleBvécg concept» opidetal n Kupiapxn ONULOUVPYLKNA LOEA TIOU XPNOLHOTIOLEL La HAPKA OE TIEPLOCOTEPEC
amd Pla XWPEC KAl N oTtoia £xeL aTtOTEAECEL TOV KOPUO pLag vEAC AoTtoinong / tpocappoync / eEEAENG TG
otnv Kompo. O urtoBaMwy Ba mpEmel antapaitnta va avadepbel oto dleBveg concept/ekotpateia kat ota
0edopéva ota oTtoia oTtnPiXONKE yla T dnULoupyia TG TOTIKNG EKOOXNC.

08. Creative Use of Influencers

EvEpyeleg TTOU KAVOUV BNULOUPYLKN KAl TIPWTOTUTIN alotmoinon influencers yla va TiKOWWVYAGOLVY TO
prAvupa evog brand. A€loAoyeitat n dnuoupyikn okeln otnv emAoyn Kat aglotoinon tou influencer, to
Tapayopevo amnod tov influencer epLEXOUEVO KABWIG KAL N ATINXNON TIOU £iXE OTO OTOXEUPEVO KOLWVO.
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09. Creative Use of Video

EvEpyeleg TTOU KAVOUV dNULOUPYIKN KAl TIPWTOTUTIN alottoinon tou video format, £xouv dnuloupynBei 10IkA
yla pia f/kat meploodtepec mAatdopueg social media kat £xouv WG BACIKO OKOTIO TNV TipowBinon Ao Touc
XPNOoTEC, TN dldadpacn padi touc K.ATL. Mmopei va uttoBANnBel pepovwpévo video i oslpd video (touAdylotov
3). AfloAoyolvTal WG TIPOC TN OTPATNYLIKA WOEQ, TN dNUIOUPYIKOTNTA KAl «hPECKADA» TOU TIEPLEXOUEVOU, TNV
amnfixnon/oLadpacn He To KOO oTOX0C KAl TA ATOTEAECUATA TOUC.

10. Social Purpose

Ekotpateieg/evépyeleg ota Social Media tou €xouv oxedlactel pe oTdX0 va EPTIAEEOLV TOUC KATAVOAWTEG e
KATIOLO KOWWVIKO GKOTIO. Ol CUPHETOXEC Ba TIpETEL va ETILOEIEOUV TTWC OL ApXEC Kal oL agiec Ttou brand
evappovidovtat pe avtév. Mmopouv va teplAapBavouy, aAAd dev teplopidovial o€, pn KEPOOOKOTIKEG
evépyeleg CSR.

11. Autodiwadnpion
‘OAec ol ekoTpaAteieC TTOL TTpaypatotololvTalL armod Kal Tipoc 0deA0C PLaG ETAlPEiag ETIKOWVWVIAG.

KATHIOPIA: PERFORMANCE

Ot ouppeToxéc aéloAoyolvTal WG TIPOC TA TIAPAKATW KPLTrpLa:

o Tnv Digital-First Ztpatnyiwkn MNpoacgyyon: 25%
o TnAnuwoupykn 16¢a kat EktéAeon: 25%
o Tnv AToteAeopATIKOTNTA O OXEON HE TOUC OTPATNYLKOUG KAt ETIKOWWVLAKOUC 0TOX0UG: 50%

12. Sales driven campaigns
Ekotpateieg TTOU T(PAYUATOTIOOUVTAL YLA TNV EVICXUON TWV TTIWARGEWV.

13. Lead generation campaigns
Ekotpateieg TTou TipaypatomolouvIal yia Thv eKdRAwaon evoladEPovTog Kal anoktnon leads yia €va poidy,
UTtNPEoia, opyaviouo, K.ATL

KATHIOPIA: NEW TECH

Ot ouppeToxéc aéloAoyolvTal WG TIPOC TA TIAPAKATW KPLTpLa:

o Tnv Digital-First Ztpatnywn MNpoacgyyion: 25%
o TnvAnuwoupyikn I16¢a kat User Experience: 50%
o Tnv AmoteAeopATIKOTNTA O OXEON HE TOUC OTPATNYLKOUC KAt ETIUKOWWVLIAKOUC 0TOX0UG: 25%
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14. Emerging technologies in marketing communication
Evépyeleg tou a&lottololv veeg texvoAoyieg (TLx. Al, AR, VR, voice technology KAT.) yla dnpLOUPYIKH KAt
TIPWTOTUTIN TPOWBNCN TIPOTOVTWY, UTINPECIWY /KAl eTtiteuén otdxwyv marketing K.AT.

KATHIOPIA: LANDING ASSETS

Ot ouppeToxéc aéloAoyolvTal WG TIPOC TA TIAPAKATW KPLTrpLa:

o 2xedlaopog kat Meplexdpevo: 40%

o Development kat User Experience: 35%

0 AToTteEAEOHATIKOTNTA O OXEON HE TOUC OTPATNYLIKOUG KAl ETUKOWWVLIAKOUC 0TOX0UG (TL.X. bounce
rate, new/returning visitors, average session duration, pages per session, average time on page,
conversion rate, page speed K.ATL): 25%

15. Corporate / Brand Websites and/or Microsites

Sites rou TPoBANOUV HLd TILXEIPNON, Evav OpyavIopo, £va Tpoidy, yla uttnpeaia, pua
Olopydvwan/ekdnAwWaoN, £va ATOHO ATIO TOV KAATEXVIKO ) TIOMTIKO 1} AAAO XWwpPo K.ATL Ta sites
a&loAoyouvtal wg Tpog tv kabapdtnta tou design, Tn cadrivela KAl To EUPOC TOU TIEPLEXOHUEVOU, TNV
€UKOALQ TTAOAYNGNC KAl TNV EAKUCTIKOTNTA TOU Site TIPOC TO XProTn KAl Ta aroTeEAECUATA TOUC.

16. E-Shops and Web Platforms

Websites yta online TtwAnon ayaduwy f utnpeotlwy, Kabwc Kat sites pe eEEIBIKEVUPEVEC /KaL
TIPOCAPHOCHEVEC ASLTOUPYIEC, OTIWC TL.X. OlaXEipLon aKVATWY, NAEKTPOVIKN uadnon, CRMs, portals,
TAathOpEC yla Ttapayyeliec/dlavopég Tpodidwy K.ATL ASloAoyoUvTal wg TIRog T kabapotnta tou design,
TNV EVKOALA Xprong Kat avadTnong TIEPLEXOUEVOU, TNV EUKOALA TIAOHYNONG KAl GUVAAAAYHG YLd TOV Xpnotn.

17. Web & Mobile Games

Games o€ online TteplBaAov Ta omoia dlabetouv gameplay (CUYKEKPLUEVO TPOTIO SLAdPACNC TWV TIAUKTWY
HE To TraLxvidl, Ttou mepA\apBavel HETAEL AAAWV TIC KIVAOELG TIOU PTTOPEL va KAVEL 0 TtalkTng, To
{ntoUlpevo/oToX0, TiBava otadla, dlddpacn He AANOUC TIAIKTEC K.ATL.) KAl TAUTOXpova TtpowBolv Kamola
pdpka. A&loAoyeital n EAKUCTIKOTNTA TNE EVEPYELAC VLA TO XPROTN, TO gameplay Kal Ta armoTteAECHATA TG
evépyelag 6oov ahopd otV EKTTANPWON TWV OTOXWY TNE HAPKAC.

18. Mobile Apps

Edappoyég yia kivnta tnAépwva r tablets Ttou oxedlddovial s0IKA yla va TtpowBnoouy pia pdpka n/Kat Toug
OTOX0UCG/OKOTIOUC HE TOUC OTtoloug autr Tautidetal. A§loAoyouvtal W TtPOoC TN OTPATNYLKA TOUG okéWwn, TV
EUXPNOTIA KAL TNV ATIOTEAECUATIKOTNTA TIOU £(XAV GTNV ETUTEVEN TWV GTOXWV YLA TOUG OTIOIoUC
dnuloupyndnkav.
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MNpocoxn:

o OAEZ oL evépyeleg Ba tpemel va uTtoBAMOVTAL OE TIPAYHATIKO TIEPRANOV Kal Ba TIpETEL va
apapévouy online katd tn dlapkela e Wndodopiag kat HEXPL To TEAOUC Tou £Touc Bpdpeuonc.

o ZeTeplmtwaon Tou To £pyo dev ival AoV evepyo, uTtoBAaMetal private link oto ottoio £xet
petadpepBel OAO TO MAAIO EPIO ttou eivatl uttoirdlo WoTe N EPTELpia yla Tov Xprotn va eivat n
(010 we NTav katd tnv dldpkela ou to link Atav dnudéacto/evepyd Kal To dlaywviZOUEVO £pYo ATAv on
air.

o ZeTmepimtwaon mou uTtdp&et avaykn katd tn Sapkela tng Yndodopiag to £pyo va aANA&eL evieAW
v epdAvion A Tov KWILKA Tou, Od TIPETEL va evUepwWOEL n dlopyavwaon Kat va uttoBAnBel private
link 6Ttou Ba petadepbei OAO TO MAAIO EPIO mou e€akoloubei va eivat urtoPndlo wote n
epTIElpia yla Tov XpRotn va eival n idla we nTav katd tnv dlapkela ou to link Atav dnpooto/evepyo
Kal 1o dlaywviOpevo €pyo ATav on air. Av auto dev eival EPIKTO, N CUPPETOXN OV PTTOPEL va
OlayWVLOTEL KAl TO £pY0 ATtocUPETAL ATt TO JLAYWVIOHO HE TIAPAKPATNON TOU TEAOUC CUHETOXNAC.

o AvtebBel umoyn tng dlopydvwaong BEpa ATL To £€pyo Ttou ExeL LTIORANBEL oTo Slaywviopd dev eival To
(010 pe TO £pyo TIOUL ATav on air TNV Tiepiodo otnv otoia avadEpetal n utoPndldtnta, n Emrpornn
EAEyxou (av n apdloBntnon uttoBANBel TtpLv f/kat katd t didpkela tng dladikaciag agloAdynonc) n
n Ermutpom Evotdoswy (av uttdpéet apdlofritnon Hetd tnv oAokAnpwon tng diadikaociag
a&loAdynong n/kat peta tnv TeAetr) Atovopnc) e€etadel 1o Bpa Kal XL TO dIKAIWHA VA AKUPWOEL TN
CUUUETOXN, HE TIAPAKPATNON Tou TEAOUC cUMPETOXNG. Noegital 6Tl n apdloprtnon adopd katd Bdon
otnv aAAayr OOPNC, TTAONYNONG Kal Kupiwg epdavionc. Eivat cadécg ot emtpEmoviat arayégn
avaveWOoELC aTo Kabapd mAnpodoplako / eldnoeoypadiko eplexopevo (Keipeva / dwrtoypadieg).

o AvnmpdoBacn otn CUPHETOXM ATALTel username Kat password, Ta mapamndavw 8a TpEmeL va
TepAndBoLV otnv EKBeCN TNG ZUUPETOXNAC.

o Avagopikd pe tic oupuetoxEC mou urtoBardovrat atic Katnyopiec Digital Campaigns:
2e Tiepltwon €pyou Tou UTIORAAETAL oTNY 0AOTNTA Tou W Digital Campaign, p€pn autou pmopoly
va UTtoBANBOUY OE OXL MEPLOGOTEPEC ATTO SVO0 aKon opadecg otic Katnyopieg Social Media kat
Performance. H ebappoyn tng mpovolag avtig 6a e€etadetal amno tnv Emutpor) EAéyxou
ZUHHETOXWV.

o ATO egumelpia, oL KPLTEG adlepWVOLY TiEPITIOU 5-7 AeTrtd avd cuppeToxr. Na to Adyo auto,
nipoteivetal ta links Ttou Ba uTtoBANBOUY (EIGIKA OTNV TIEPITITWON TWV CUHHETOXWY OTLC KATNyopieg
Digital Campaigns, Social Media kai Performance), va unv E&enepvouv ta 10. Kabiotatat capég ot
av uTtoBANBOVV TTIEPLOCOTEPQ, OL KPLTEG PTIOPEL va eTiAEEoUV va avoifouv povo 10.

‘Otou autd Loxvel, Ba TIPETIEL va UTIApXEL opadoTttoinon Twyv links, waote va sivat Eekdabapo atov
kpttn Ttota links avtiotolxolv o€ Tola ekotpateia/pdaocn ekotpateiac.
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ENOTHTA PR

YToBoAR CUHHETOXWYV HOVO ATO VOULKA TipOcwTa Ttou £dpelouv otnv KUmpo kat ta omoia
eixav tnv evBVVN yla tn GUAANYN TNG LBEAG TWV EpYWV.

lMNa va kplBel autoteAwC, pia opada Ba TPETEL va £XEL TOUAAXLIOTOV 4 GUUUETOXEC.

01. Awaxeipion Pnpng Etaipuwv/Opyaviopwy, Avtipetwruon Kpioewv, Auaxeipion Kpioyuwyv
Ocpatwy (Corporate/Image PR and/or Change or Crisis Communication)

- Mpoypdppata dnuociwv oxéoewy yia tnv avapadpion kat TpoBoAr) TN EKOVAC Plag statpeiacn
€VOC opyaviopoL, kal tn dlaxeiplon/mpootaacia tng drAung Tou.

- Mpoypdupata mpoetolyaciag plag etalpiag i evog opyaviopo yia va avIlJeTWTIoEL pla Kpion,
TIPOYPAUHATA ETUKOLVWVLIAKOU XELPLOPOU PLac Kpiong f evaiodntwy Bepdtwy, TTou pmopei va
e&eAxBolv o€ KpIoELg, OTIWC TL.X. HOAUVON TIEPIBAAOVTOC, Helwaon TIPOCWTIKOU R aAAayn 6pwv
epyaociag K.At.

- Mpoypdappata Motk ETikowvwviag, TpoBoAnRc TN elkovag Kat GAPNG TpocwTtwy 1/kKal
KOUUATWV.

02. Mpoypappata Anpociwv ZxEcswv puag Emyeipnong / evog OpyavicopoU Tipog CUYKEKPLUEVA
Kolwva (Stakeholder Relations)
- 2Zx€oelc ue 1a MME (Media Relations)
EvEpyeleg Tpo¢ ToUg eKTIpOcWTIoUC Twv MME yld evnuépwor] TouG 08 CUYKEKPLUEVA BEpata Kat
eTiTELEN ONUOOCLOTNTAC. 2TV KATNYOPIa AUTH EVTACCOVTAL TOCO Ta OAOKANPWHEVA TIpoypdApUaTa
oL avarmtuooovtal o€ BABog xpovou, 000 Kal JEUOVWHEVEG dpaotnplotntes/ media events.
- Xpnuatootkovoplkég 2x€oelg / Financial Relations
Mpoypdupata eTalplkwy dSNUOCIWY OXECEWYV TIOU OTOXEVOUV GE XPNHATOOIKOVOULKA KOWA:
HETOX0UC, BEOUIKOUG N IOLWTEC ETIEVOUTEC, XPNHATIOTEC KAl AVAAUTEC, TO EUPUV ETIEVOUTIKO KOLVO
K.ATL

- Eowrtepwkn Emkowwvia / Internal Communications
Mpoypdppata dnuociwv oxeoewy TIOU amteuBuvovtal otoug epyaldpevouc /kat eEWTePLKoUG
OUVEPYATEC HLaC ETAplaC Kal 0TOXEVOULV OTNV EVOUVAPWON TWVY OXECEWV PHETAEV TOUG, 08 KAAUTEPN
ETUKOWVWVIa, OTNV EVIOXUON TNG EYTILOTOCUVNG TOUG OTNV ETALPIA, K.ATL

- Avarmtuén >yxéoewv pe 1o Anuooto Topéa (Government Relations)
Mpoypdupata avamtuéng dlaAdyou Kat SlauAwy eTikowvwviag pe KuBepvntikouc dopeig, dnuoota
Oloiknon Kal TOTIKI auTodLoIiKNoN UE OTOXO0 TNV TIPOWBONOoN TWV BECEWY ETIXELPNCEWY Kal
OPYQVIOHWY KAl TNV TTEVEN apoBaiac Katavonong Kal ETTOIKOJOUNTIKNG CUVEPYACIAC.
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- Avamtuén >xeoewv pe Tomukeg Kowvwyvieg (Community Relations)
Mpoypdupata dnpociwv oxEoswy TIoU areuBUVOVTAL OE TOTUKEC KOWWVIKEC OPADEC OTIWG TL.X.
opinion leaders Kat KATOIKOUG CUYKEKPLUEVWYV TIEPLOXWY, OTLC OTIOIEC PLa eTalpia n Evag popeac EXel
Opactnplotnta ) Wlaitepo evdladEpov, UE GTOXO0 VA TIPOCTATEVGOULV, VA TIPOoBAAOUV ) va KEPdioouv
UTIOOTAPLEN YLa TNV TtIapoucia Tng etalpiac.

03. Eruxepeiv & Kowvwvia (Business & Society)

- Etaipikn Kowvwvikn EuBuvn / Corporate Social Responsibility
Mpoypdppata Anpociwyv Zxecewv TIou adopolV OTNV EIKOVA TN ETALPIAC WE KOWWVIKOU £Taipou,
TIPOAYOVTAC TNV EVVOLd TNC AVTATTIOO0TIKOTNTAG EK HEPOUC TNE ETIXEIPNONG HE GTOXO TNV KON
woEAELA.

- Etrapikég Xopnyieg
a) Xopnyka Mpoypaupata Emixepricewv/Opyavicpuy TTou avantiooovTal o€ €TRola facn f/Kat og
HEYAAUTEPO XPOVO Kal E0TIALOUV OE CUYKEKPLUEVO KOWVO I TopE EVOLADEPOVTOC, PE TNV UTIOOTHPLEN
Il dLOPYAVWON CELPAC OXETIKWY OpACEWY, Kal
B) Xopnyia/umtootiplén o ETUAEYUEVEC EVEPYELEG TTOU avaBaBbpidouV To TIOAITIOUIKO ETTTTEDO 1)/Kal
eualonTotololV TNV Kowvwvia Je okoTo T BeAtiwon g olotntac (wnc.

- 2uvepyacia pye MKO
Avarttuén tng Ewkévacg/Positioning Mn KepdookoTtikwy Opyaviopwy, EKTIOVNON Kat UAoTtoinon
OTPATNYIKNAG HE OTOXO TNV TIPOCEYYLON KAl EVTAEN TOUC OTIC ETUAOYEC XOPNYWV/UTIOOTNPLIKTWV.

04. Ymootnpién otpatnyikwyv Marketing Mpoidviwv/Yninpeowv (Marketing PR)

MepapBavel Ttpoypdupata dSNUOGIWY GXECEWV TIOU £XOUV OTOXO VA KTIOOLV HAPKEC, VA YWWOTOTIO|COUV
VEQ TIPOIOVTA } UTINPECIEC KAL VA UTIOOTNPIEOLV TNV EIKOVA, TIC TIWANCELG 1) AKOPA KAL TNV TILOTOTNTA TWV
KATAVOAWTWY OTLC HAPKEC AUTEC.

05. Digital PR

Evépyeleg Anpociwy Zx€oewv, Twy oTIoiwv KUpLo KavdaAl eTikowwviag sival ta digital péoa (social media,
websites, blogs, xpron influencers k.ATt.). H cuppetéxovoa staipia Ba mpemet va €xeL Tnv eudUVN, yLa To
OXEOLAOUO TNE OTPATNYIKNG TNE EVEPYELAC KAL TNV ETIKOLVWVLIAKA afloToinon .

06. ExkdnAwoelg / Experiential Events

EkOnAWOoELG TTOU dlopyavwvovTal yla TV AvAttugn tne EKOVAC KAl TWV OXECEWV PLag eTixeipnoncg/
opyaviopoU f TNV TtpoBOoAr TIPOIOVTWY 1 UTINPECLWY, TIPOC OTOXEVHEVA KOLVA 1) TO EUPL Kowvo. H
CUPUETEXOUOA TALPia Ba TIPETIEL VA £XEL GUVOAIKA TNV £UBUVN TOUL GXESLAGHOU, TOU GUVIOVIGHOU TNG
LAOTIOINGNC KAl TNE ETIKOWVWVLAKNG a&lottoinong tng dlopydvwaong amévavtl oTov TtEAATn.

H katnyopia xwpiletal o€ TPELC OPADEC:

a) KAelotég EkdOnAwoelg / EKONAWGCELC UE CUYKEKPLUEVN AlOTA TIPOOKEKANUEVWV

B) EkdnAwaoelc Avolxteg / I'a to eupul Koo
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y) Wnolakég EkdnAwoelg

‘Eva mpoypappa propei va uttoBAnBel eite wg cUVOAO O€ YLa Katnyopia Kal éva JEPOC TOU O€ JLa aTto TIG
UTTOAOLTIEG, £(TE OAC TA PHEPN TOU AUTOTEAWC OTIC KATNYOpPIEC TTOU auTtd evidooovTal.

2tnv Evotnta PR, ol kpttég divouv duo Babuouc:

o 1d¢a - Ztpatnykni: 60%
o YMlotoinon kat ArtoteAecpatikotnta: 40%
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ENOTHTA PRODUCTION

Commercial
Film Producers H Evotnta vAomoleital o€ cuvepyaoia He Tov
Cyprus Z0vdeopo Etapsinv Mapaywyng Atadpnpiotikwy

Tawwwv.

YToBoAR CUHHETOXWYV HOVO ATO VOULKA TiPOcwWTa Ttou £dpelouv otnv KUmpo kat ta omoia
eixav tnv evBUVVN yla Tnv vAoTtoinon TWV Epywv.

H a&loAoynon eotidlel otnv ektéAeon/uvAottoinon tng tawviac.
lMa va kplBel autoteAwC, pia opada Ba TPETEL va £XEL TOUAAXLIOTOV 4 GUUHETOXEC.

la cuppetoxeg mou adopoulv Tawvied rou peTtadodnkav amd TnAeoTtikoug otabuouc:

‘ONeC Ol GUUPETOXEC PE dlapKeLla 60 SEUTEPOAETITA KAl TTAVW, Ba TTPETEL va eTUREBALWBEL OTL peTadoOnKav
ard TNAEOTITIKO oTabuo, pe BeBaiwaon amod tov oTtabpd Kal armooToAr] Tou axetikou media plan. Ta épya 6a
TIPETTEL VA UTTORAAOVTAL aKPLBWC OTIWC £XOUV HETad0Bel amod Toug TNAEOTTTIKOUG oTtabpolg Kal 6L og
HEYAAUTEPEC, EPUTIAOUTIOUEVEG I HE OTIOLODATIOTE AAAO TPOTIO JLADOPETIKEG EKOOXEC.

01. Overall Production Achievement

H ouvoAlkn eKTeEAEOTIKN ETITUXIA plag Tawviag. 2tnv aéloAoynon AapBdvovtal urtoyn ta production values, n
oladikaoia Ttapaywyng Kat n BEATLOTN Xpnon Twv SLaBECIPWY TIOPWV YLa va eTITEVXDEL TO TEAKO
anotéAeopa.

02. ZknvoBeoia

H oknvoBeTikA TtpocEyylon, eTPEAsLa Kal antotéAeopa. E€stadetal n epmveuopévn anodoon tou
dnuoupyKoL brief tou propei va mepiappavel, petalt aMwv, to casting, to set design, to sound design,
TIC KIVNUAToypadIKEC TEXVIKEC KATL., TIOU £X0UV XpnaotpoTttolnBei yla va uAottoinBei pla tawvia.

03. AevBuvon dwroypadiag

H mroldtnta Kat to anotéAsopa NG Kivnuatoypadiag. AEloAoyeital To OTUA, ol KAAMTEXVIKEC ETIAOYECG, Ol
KlvnUatoypadlkEC TEXVIKEG, N GUVOEDN TNG EIKOVAC, 0 GWTIOHPOC Kal AAAa eDE.
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04. Production Design / Art Direction

H awoBntikn Kaw KAAMTEXVIKI OTITIKA TNG Ttapaywync. MeplapBdvel To design Twv OKNVIKWY, TUXOV
KATAOKEVEC OE XWPOUC TIApaywyne, T cuVoAlkn epdavion, aicbnon kat atgocdalpd g Taviag Kat mwe n
adniynaon £xel evioxuBel amo TNV KAAITEXVIKA OLAXEIPLON TWV OTITIKWY GTOLXEIWV.

05. Mouowkn Mapaywyn / Z0vOeon / ZxedlaopuogHyou

H dnuloupyia TPWTOTUTING HOUGIKAG yia dladpion f/KaL To SNULOUPYLKO «VTUGLHO» ULag dlapnUIOTIKAC
Tawiag ge NXoUC Kal Houoikeg. O TPOTIOC UE TOV OTIOI0 TO HOUGLKO KOPMATL UTtooTtnpidel To oeEvApLo,
onuloupyel atpoodatpa f ye AAAo Tpoto amodidel ta {NToUHEVA TOU BNULOUPYLKOU brief.

06. Movtad/ Editing

H texvikn kat dnploupyikn ettuxia tng emeéepyaciac. Oa AndBoulv uTtoPn OAEC OL TTTUXEC TOU POVTAL TNG
Tawiag, cupTmePIAaPBAVOUEVOU TOU XPOVIOHOU, TOU PUBHOU, TNG OTTTIKAC ODUVAULKNG, TNG OUVAULKAG TWVY
OlaAOYwV, TNG EVOTIOINGNC TOU AXOU KAl TNE CUVOAKNC adrynong.

07. ‘Epya EWdwwv Texvikwv

Tawieg kwvoUpeVWY oxediwv, olvBeoNC elkovag, stop-motion, ypadpikwy, 3D, CGI, motion design, VR, AR,
KATL.

08. Video for Online use (HéXpL 4 AeTttd)
Short promotional video yla xprion oto online tepBAAAov.
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ENOTHTA INTEGRATION

YToBoAR CUHHETOXWYV HOVO ATO VOULKA POcwWTd Ttou £dpelouv otnv KUmpo kat ta omoia
eixav tnv evBVVN yla tn GUAANYN TNG LBEAG TWV EpYWV.

H Evotnta mepdapBdvel oAOKANPWHEVA TIPOYPAUHATA ETIKOLVWVIAC TTOU £X0UV UAoTIOWNBEL og dladopeTIKA
MME kat kavaAla sTikowvwviac.

21nv afloAdynon oL KPLTEC Ba AdBouv UTIOWN TIC TIAPAKATW TIAPAUETPOUC/ KPLTHpLaL:

o TnvTmootnta tNg Eag Kat tn ppeéoKLa dNULOLPYLKN Ttpocéyyion (40%)
o Tnvulomoinon kat cuvenela tng Eag o€ dladopeTikd KavaAla eTikowwviag/MME (40%)
o TndapopeTikOTNTA / «PiOKO» - TO OTOLXEID EKEIVO TTOU KAVEL TNV eKoTpateia va Eexwpidel (20%)

H katnyopia dev mephapBdvel Opadec.

Ma va dnploupynOei n Evotnta Ba Ttpemet va £Xxouv UTIORANOEl TOUAAXLOTOV 4 CUMHETOXEG. 2 avTiBeTn
Tepimtwaon, n Evotnta katapyeitat.

2€ TePITTTWON TIOU TO £pY0 £XEL EKTIOVNBEL oTa TTAAiola GuVEPYASiag PLac opadac VOUIKWY i/Kat GuoLKWV
TIPOCWTIWY Ttou £dpeliouy otnv KUTtpo kat Ta omoia eixav tnv evBLVN yia tn cUAANYN TNE LOEAC TOU £pyou, N
etalpia Tou UTTOBAAAEL TO £pyo odeiAeL va BNAULICEL TIOLOL CUVEPYACTNKAYV YA TO £PYO AUTO, TIOLO UEPOC TOU
£€pyou vAottoinoe o KABe cuvepyalOPEVOC /KAl TO TTOCOCTO GUHHETOXNG (%) TNG KABE etalpiac/ocuvepydtn
otn dnuoupyia autoL Tou £pyou. Av dev UTEAPXEL N dHAWGN AUTH, TO £pY0 SEV UTIOPEL VA CUHPETEXEL OTaA

BpaBeia.
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Mpodiaypadeg YTOBOANG ZUHHETOX WYV Anpooievon*
AD
TnAeopaon H tawia omtwe mpopARdnke. Na do0si YouTube Link. Anpoociguon link
MNa podiaypadég BA. mapakatw.
Padiopwvo MPS3, omtwg petaddbnke, 256 kbps, apxeio péxpt 10 MB Anpoocisuon
Tomog o High Resolution pdf Low Resolution pdf
o Low Resolution pdf
Ymaibpla Ol CUPPETOXEG TIPETIEL VA TOTIOBETNOOUV 08 EVOELKTIKI dLAPNULOTIKN Low Resolution pdf
Tvakida. Mpoatpetikda uttoBAMETAL Kat pwtoypadia Tou Epyou OTIWG Autd
TIPAYHATIKA dNPOCLelBNKe. 2TV Ttepintwon Zewpwyv, To pdf Tpémel va
TepAappavel og Eexwplot oeAida v KAOe dladrpLon TIoU ATIOTEAEL T
OELPpA Kal, ETUTAEOV, OE Pla oeAida OAeC Tig Sladnuioelg padi.
o High Resolution pdf
o Low Resolution pdf
DESIGN & ILLUSTRATION
Anapaitnta YAKdA yia OAeG TG SUPPETOXEG, O€ OAEG TIG KATNYOPIEG: Anpogisuon:
o Digital Presentation Overview (DPO), BA. Tapakdtw. Digital Presentation
o ‘'EkBeon Zuppetoxng oe Pdf, dx1 teploodtepeg amd 10 oeAideg, TIOU ATAVTA OTIC EPWTNOELC Overview
Tou oxeTikou template doc. EKBe0N SUPHETOXNAC OE
o High Resolution pdf pe minimum 3 kat maximum 5 lOVEG TNG CUPHETOXNG. H KABE elkova Ba Pdf
Bpioketat O':‘:: Esxwp'wtn 08?\[5&, EKTOC a\{ TA VAKKA Sl\{(‘ll Tapa TtoMa K(ll' Ba TpETEL va’ Low Resolution pdf
ouvduaoTtouv. 2 KABe Tepimtwaon, {NTOUHEVO 0L ELKOVEG VA eival cadeic Kat SLaKPLTEC.
o Low Resolution pdf ge minimum 3 kat maximum 5 €lKOVeG ¢ CUPUETOXNC. H KABE elkova Ba
Bpioketal oe Eexwplotr 0eAida, EKTOC AV TA UAKA ival Ttapa TioAAd Kal Ba TtpemeL va
ouvduaotoUv. 2 KABe Tiepimtwon, {NTOUEVO Ol EIKOVEC va eival cadeig Kat dLaKPLTEC.
Ewdka yia tnv Katnyopia «<Evtuna kat EkO00e(g» — ATIOGTOAR Tou evtUTou/ekdoaonc o low
resolution pdf, max 4 MB.
2NUELWOELC:
o 'Omou utapxel amooToAn GUGCIKWY LAKWY, va UTtoBANBoUY Katd pEYLoTo o€ 2 O€T (TLX. 2
EVTUTIA, 2 CUOKEUAOIER).
o Taulika dev eTuotpEdovral.
DIGITAL
‘OAec ol Katnyopieg Anapaitnta YAKA yia OAeG TIC SUUPETOXEC: Anpogisuon:

o Digital presentation Overview (DPO), BA. tapakdatw.

o ‘'EkBeon Zuppetoxng oe Pdf, dx1 meplocotepec amnd 15 oeAideg, TTou
ATIAVTA OTIC EPWTIOELG TOU OXETIKOU template doc kKat teplthappavet
Ta SNULOUPYIKA UAKA.

o lMpoaipetika: Case film (max 120 sec), YouTube Link. Nna
npodlaypadeg BA. Tapakatw.

Digital Presentation
Overview

‘EkBeon ZUpPPETOXNG OE

Pdf

Case film (av
uTtoBANnBEei)
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Mpodiaypadeg YoBoAng ZupHETOXWV Anpooicuon*
PR
'OAec ol Katnyopieg Anapaitnta YAKA yia OAeg TIC SUUPETOXEC: Anpogisuon:
o Digital presentation Overview (DPO), BA. tapakdatw. Digital Presentation
o ‘'Ek@eon Zuppetoxng oe Pdf, dx1 meplocotepec amnd 10 oeAideg, TTou Overview
amavtd oTig EPWTAOELG Tou oxeTikol template doc. EKOEGN SUPHETOXAC OE
o Case Film (120 sec max). Na 300¢i YouTube Link. MNa Pdf
npodlaypadeg BA. Tapakatw. Case film
PRODUCTION
‘OAec ot Katnyopieg H tawia omtwe mpopARdnke. Na do0si YouTube Link. Ma tpodiaypadég Anpooiguon link
BA. Tapakatw.
INTEGRATION
Anapaitnta YAKA yia OAeG TG SUPPETOXEG: Anpooiguon:
o Digital presentation Overview (DPO), BA. tapakdatw. Digital Presentation
o ‘'EkBeon Zuppetoxng oe Pdf, dxL teplocodtepeg amd 15 oeAideg, TIOU ATAVTA OTIC EPWTNOELG Overview
TOU OXeTIKOU template doc ExOeon SUPHETOXNAC OE
o Case Film (120 sec max). YouTube Link. MNa npodiaypadéc BA. mapakdatw. Pdf
Case film

* H dnpooiguon yivetal oto site tng dlopyavwong HETA TRV OAOKANpwoN TWV epyactwy thg Emtpong EAEyxou.

Tawia n/kaiL Case Film (YouTube Link) Digital Presentation Overview (DPO)

.MOV n MP4, péyioto péyeBocg apxeiov 350MB Mua oTTTIKN TIapOoUGiach TNG CUPHETOXNG, TIOU TIEPIAAUBAVEL
Video Aspect Ratio: FullHD 1080 px Kelpevo Kat elkova. Apxelo jpg i png, landscape
Resolution: 1920 px X 1080 px orientation, max 2 MB, BA. best practices

Format / Codec: .MOV/H.264 ] . . . .

Audio: AAC, Stereo, 48kHz Keiuevo: Mepimou 100 Ae€elg, pe avadopa oto brief, tnv

vAoTtoinon NG WEag Kal o€ amoteAéopata (OTou UTIAPXOLV).

NPOZOXH:

KANENA YOUTUBE LINK AEN MNPENEI NA BPIZKETAI ZE KANAAI THZ ETAIPEIAZ ZAZ. MAPAKAHZH NA
AHMIOYPIHZETE ENA KAINOYPI10 KANAAI TTOY NA MHN NMAPAMEMIEI ZTHN ETAIPEIA ENMIKOINQNIAZ.

Me e€aipeon tnv Katnyopia Autodiadnpion, TA YAIKA MOY YIIOBAAAONTAI AEN MPEMEI NA
MEPINAMBANOYN ANA®OPA ZTIZ ETAIPEIEZ'H TA MPOZQIMA MOY AHMIOYPIHZAN THN EMIKOINQNIA.
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